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	Vermont's tourism take nears $1.5 billion a year

January 28, 2005 

By David Gram Associated Press 


	MONTPELIER — Visitors to Vermont spend nearly $1.5 billion a year and are the economic engine behind 36,000 jobs, according to the most detailed study yet of the impact of tourism on the state's economy.

"This is an important study for our tourism industry," Gov. James Douglas said Thursday as he released the study's findings, "because we now have solid, baseline information on visitor spending and its impact on tourism in Vermont."

He said businesses including restaurants, gas stations and retail outlets are more dependent than their counterparts nationally on visitors — in some cases two to three times as dependent on visitors versus local traffic than similar businesses nationwide.

The Department of Tourism and Marketing paid the Williston-based consulting group Economic and Policy Resources $220,000 to do the study, which relied on surveys of tourists and business owners as well as Tax Department data on the rooms and meals tax and similar measures.

"The study is an important reminder of just how critical the tourism sector is to our state," Douglas said. "It shows the impact of visitor spending is felt widely across the state of Vermont, both geographically and across many sectors of our economy."

Bruce Hyde, commissioner of tourism and marketing, said the study and follow-up studies in the future will enable state officials to gauge growth in various parts of the tourism economy, as well as spot areas where the state might want to focus more of the $4.7 million it spends each year on marketing.

Hyde noted, for example, that large hotels — those with more than 50 rooms — have a 50 percent year-round occupancy rate, while smaller inns and bed-and-breakfasts have a 20 percent occupancy rate. He said this points to the need for more marketing of the smaller establishments.

Among key findings in the study:

  Visitors made an estimated 12.8 million trips to Vermont in 2003, including trips by Vermonters to parts of the state where they don't routinely go. They spent an estimated $1.46 billion.

  Vermonters made more than 3.1 million day trips to parts of the state they don't usually frequent, while more than 690,000 traveled to another part of the state and stayed overnight.

  Visitors from out of state made 880,000 day trips and had 5.6 million overnight stays. Hyde said about 40 percent of out-of-state visitors came from elsewhere in New England, with another 40 percent from New York, New Jersey and Pennsylvania.

  Canadians were frequent day visitors, making more than 1.7 million day trips in 2003. They stayed overnight in nearly 600,000 instances.

  Some 72,000 visitors came from overseas, with the United Kingdom and Germany the biggest markets for such travel.

  July was the month that saw the largest number of visitors to Vermont. Hyde said many of these were out-of-staters visiting friends and family in Vermont or people traveling to vacation homes.

  April, also known as mud season, lagged all other months, generating only about 3 percent of visits to Vermont.

  Visitor spending generated nearly $182 million in taxes and fees to the state, with sales, rooms and meals and fuel taxes all factors.
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