	


	State to study tourism impact 
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By Anne Wallace Allen 
The Associated Press

MONTPELIER -- Vermont is commissioning a study of its tourism industry to learn, among other things, how much some key tourism workers are paid -- and what impact the industry has on the state's economy. 

The state plans to hire someone next month with the aim of having the study completed in October. 

It will provide hard data that have been missing for years, said Tourism and Marketing Commissioner Bruce Hyde. 

"There is really very little economic data on how large a sector tourism is," said Hyde. 

He and others hope the findings will give tourism promotion more clout in the Legislature. 

"While many other industries are laying off and dwindling and leaving the state, the tourism industry continues to grow," said Lori Vincent, a spokeswoman for the Northeast Kingdom Travel and Tourism Association in Barton. "This is what the study is intended to determine." 

Hyde also hopes tourism businesses can use the findings to attract more visitors. While tourism is often counted as one of the state's three largest industries, along with manufacturing and agriculture, its bed and breakfasts, inns, and hotels suffer from a low occupancy rate of under 40 percent, compared with a national average of 60 percent. 

Hyde wants to use the findings of the larger study to show where state tourism marketing dollars should be directed. 

"It'll be interesting," said Jim Desrochers, owner of the Lodge at Mount Snow in Dover. While Hyde sees southern Vermont as the state's busiest tourist region, Desrochers said the Burlington area is busier -- and tourism workers make more money there. 

"I think what you're going to find out is it's all based on geographic location," Desrochers said. 

Vermont's proposed tourism marketing budget for the coming fiscal year is $5 million. 

The tourism industry includes large operations such as the Ben & Jerry's Homemade Inc. factory in Waterbury and the ski areas. Many people visit Vermont to hunt, hike or go camping. The mix includes large hotels and small, family-run bed and breakfasts, stores, attractions and restaurants, making it hard to collect data. 

The study will also show who the visitors are, and where they came from. 

In discussions about tourism's place in the Vermont economy, many analysts say the industry produces mainly low-paying jobs. Hyde said a study that takes into account income such as tips might show tourism jobs aren't so bad. 
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